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Title:  'Most Basic' SEO Techniques That Must Be Applied To a Web Page

For a website to rank high with the search engines, it must employ some fundamental techniques. The 3 most basic SEO techniques are discussed here (in brief):

Page Title: Almost every search engine optimization expert will agree that the page title is the most important element of an individual web page. The page title is the information appearing at the very top of the browser window. Looking from the point of view of a search engine, the title of the page is the first and leading indicator of the contents of the page. It is also the key information returned when the search engines list results for a search made on a particular keyword. Hence the page title should not only be relevant to the page contents but also contain the most important keywords (i.e. the keywords that are most searched-on in the context of the page’s content). Moreover, the keywords must form a proper sentence (it should not look like the keywords have been stuffed…in fact, this is where the art lies).

Meta Tags: They are the information inserted in the <head> area of the HTML code in web pages. Meta tags also play a significant role in search engine optimization. Inclusion of Meta tags helps improve the visibility of your web page. They are included so that the search engines can list your site in their indexes with more accuracy. Again, you must use some important keywords in your Meta tags. Also, here you have more flexibility (as compared to the page title) since you don’t need to make a sentence out of the keywords (with page title you need to convert the keywords into a meaningful sentence).  But do not stuff the Meta tags with too many keywords lest you render it useless. You might consider using just 6-7 top keywords.

Header Tags: Header tags also play an important role in search engine optimization. Some search engines give more importance to keywords and text found in header tags rather than those found on your pages. The text found in header tags usually relates to the central theme of the content. Hence this makes more sense. As such due importance should be given to header tags.

These are just 3 basic SEO techniques and can in no way be termed as sufficient. There are a lots of other techniques that should be used together with these 3 techniques.
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Organic Farming and Affiliate Marketing – some similarities

One of the biggest myths regarding affiliate businesses is that many people think it's easy to set one up. For some reason, people tend to assume that taking care of an online affiliate business is easier than an office job. Not true! There are others who feel that affiliate marketing is a sort of get-rich-quick scheme. And that's never true in any business – affiliate or not!

Looking at the statistics, just about 10% of those who have some sort of an affiliate business make instant profits. But they still have to work very hard at it. Farming your affiliate business is similar to organic farming, metaphorically. If you look at organic farming, the farmer knows that if he plants seeds in healthy soil, they will become healthy plants. And that's just the starting point. One other piece of knowledge that he holds secretly in his mind is that there is a season to reap a harvest and a season to sow.

Turning back to an affiliate business, the analogy between nurturing soil and a suitable environment for your affiliate marketing business refers to ploughing your know how and figuring out where your passion and skills lie. It could also mean keeping an eye out for what is new, trendy and hot. A good way to figure out the right affiliate marketing program is to ask yourself questions about your entrepreneurial expertise:

1. What affiliate marketing program matches your skills?

2. What are the products that you are comfortable endorsing in your affiliate marketing business?

3. Do some research to find out the companies that are well established and have the potential to generate a affiliate income.

4. Find out who are the big players in your niche affiliate marketing business; maybe they can help you out.

5. Research your competition and ask the question, "why would someone want to go to your website versus someone else's." The irony of the Internet is that it is a level playing field for the big sharks and the small fish.

6. Next, you want to think about promoting your affiliate marketing program.

7. Figure out where you are going to slap on your adverts? More importantly, be a good bookie and keep records of the placement of your ads and the revenue generated. Cut back on what is not working and go forward with the ads that generate higher affiliate income. Be sure to link to similar sites as your's that have reputable content.

8. Now, you need to develop your site – tweak a little by adding articles or a bowleg. The thing to keep in mind here is to understand that search engines like Google will hunt down changes, which means more hits to your site, and hopefully more monetization as well.

9. If you plan on pulling in traffic, be sure to nurture your mind as well. Engage yourself with the success stories online. By learning business skills from those who have gone before you, you may not have to “reinvent the wheel.”

10. Be part of buiz organizations and get in touch with potential mentors online and feed off the affiliate marketing community. Why, you might even want to get down and dirty and enroll in your local Chamber of Commerce – that should give you some pointers about the nitty gritty of business.
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Title: Are viral strategies really useful in promoting websites?

Viral strategies include both marketing and advertising techniques that facilitate and encourage people to pass along a message to others, augmenting the potential and exponential growth of the targeted websites, brand, ideas or products.

There are various types of viral strategies, which can be applied to promote websites. Some of them are:  pass-along message, rewards for passing a message, undercover advertising, using users’ database and existing resources, and providing free services for users. Let’s do a quick check to see if these viral strategies are actually useful in promoting websites; and if yes, then in what way:

Pass-along message: As per this strategy, users will automatically be encouraged to pass the message to others. Chain letters, where a message at the bottom of the email encourages the readers to send to others, is an example of this strategy. The number of people reached in this way will be greater than the number who viewed the original ad.

Rewards for passing a message: Incentives and rewards offered for passing-on a message or for providing someone else’s address can generate more visitors to your websites. This will increase the referrals. Online contest is an instance of this type of campaigning for promoting websites.

Undercover advertising: In undercover advertising, a message is presented but not apparently as an advertisement. It will be an unusual page or activity or piece of news without obvious links or pass-along for the users. Clever viral strategy here uses various techniques to exploit common motivations and behaviors of users. 

Users’ database and existing resources: Users manage a list of their contacts with the help of a database provided by one of the online service providers. This strategy also works in an automatic fashion. Through their contacts, the user creates a viral and self-propagating chain of connections thereby promoting the website of the service provider.

Free services: Effective viral strategies can involve giving away free services. Free information, e-mail services, music and software can attract the attention of users. This will help promote your websites. You can also link your sites to authors or news wires, which provide free news, articles and other materials. 

For an effective campaign, you must leverage latest technologies in order to create friendly message formats, message transmissions and linking. You should ensure that the users are able to access and understand the message effortlessly. Also, do not link with any blacklisted websites in the campaign to promote your websites. This way, the viral strategies will work wonders in promoting your websites.

